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PR Audit The J. Arthur Trudeau Center
The J. Arthur Trudeau Center, located in Warwick, Rhode Island, works with individuals with
disabilities. At the Trudeau Center, they believe that individuals with disabilities can and
should be full citizens in their communities, and offer services including special education,
recreation and vocational training. Their mission is “to promote an enhanced quality of life
for individuals with developmental disabilities.” They seek to give individuals with disabilities
access to resources that can enable them to learn, grow and achieve while leading full,
productive lives. Their programs include: early intervention services, home based children’s
services (HBCS), Pathways Strategic Teaching Center, employment, day-habilitative
services, and residential and community living.
SWOT Analysis
Strengths: The Trudeau Center has been a widely recognized Kent County landmark
since the early 1960’s. They offer services to people with disabilities ranging from birth
to death.
Weaknesses: Due to lack of state funding, the Trudeau Center suffers financially and has
trouble enhancing its services to provide better care and resources to their customers.
Although they are well known in Kent County, they are not as popular in other Rhode
Island counties, such as Providence and South County.
Opportunities: The Trudeau Center has decided that they are going to create a profitable
business in order to assist with the financials of the non-profit organization. This business
aims to be successful throughout all of Rhode Island and therefore establish a wider client
base for The Trudeau Center.
Threats: There are numerous other organizations in the state of Rhode Island that assist
people with disabilities. These organizations, because of their locations or increased
funding are better known to Rhode Island residents that seek assistance.

The Providence Potato Company
The Providence Potato Company [PPC] will operate mobile potato carts throughout the
state of Rhode Island. It will offer healthy and nutritious lunches with customizable baked
potato dishes as the staple item. The Providence Potato Company will serve as an
additional revenue channel for the J. Arthur Trudeau Memorial Center. The Potato Cart’s
use of local ingredients will support the local economy and help ensure that the foods are as
fresh as possible. This local focus fits perfectly into the “Buy Local RI” initiative that was
launched last year by the Lieutenant Governor of Rhode Island as well as the growing sales
trend in buying local. Throughout the spring months, the Potato Carts will be placed at hightraffic locations on university campuses’. Starting on Memorial Day, the Potato Cart will be
located at the most populated summer-time events around the state. The key goal of the
Public Relations campaign is to promote the newest venture of the Providence Potato
Company, as well as debunk the stereotype of potatoes as an unhealthy food. All marketing
collateral will remind potential customers that carbohydrates are necessary for a healthy

diet and an energetic lifestyle. Since the initial target market is college students, the
marketing strategy will rely upon guerilla marketing such as flyers and word-of-mouth
campaigns. As the campaign evolves we will target tourist families visiting for the summer
months, local families participating in local summer events, and business professionals in
the downtown Providence area.

Providence Potato Company Launch
The University of Rhode Island’s Kingston campus will host the launching of the Providence Potato
Company. The goal of the launch is to use guerilla-marketing tactics to create a buzz on campus
about the potato cart.
Early morning on April __, 2010 a large hollow potato statue will appear in the middle of the
quadrangle. The potato will resemble Mr. Potato head. It will stand in the middle of the quadrangle
on the usual set of Mr. Potato head shoes. It will have holes where all of the usual Mr. Potato head
parts usually go. There will be a sandwich board sign next to the potato shell with the message:
“Help me find my missing pieces. Become a fan of the Providence Potato Company on Facebook
for clues. Each day’s winner will win a prize.”
On Monday, the arms of the potato will be kept with a cashier at the URI Emporium. Those
involved in the search will have to decode the clues to bring them to the arms. At the end of the day,
the winner will bring the arms, along with the cashier to the potato shell and put them in their
designated places. The student will have to take a picture as proof and then upload it to the
Facebook fan page.
The game will continue in the same fashion throughout the week with the ears to be found on
Tuesday, the hat on Wednesday, the nose, mustache, and mouth on Thursday, and finally the eyes
on Friday. The pieces will be hidden in different places with different people each day. The student
who finds the eyes will win the grand prize.

FOR RELEASE ON APRIL 12 -16, 2010
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Mary Azzinaro
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mazzinaro@gmail.com

Baked Potatoes, a Local and Healthy Product
Introducing the Providence Potato Company
KINGSTON, R.I. – April 26, 2010-The baked potato is healthy again and now will be carted
across Rhode Island by the Providence Potato Company [PPC]. The Providence Potato Company
is a quick-food service organization that operates a statewide mobile potato cart that will ultimately
serve as an additional revenue channel for the J. Arthur Trudeau Memorial Center. The potatoes
and all toppings will come from local Rhode Island farmers and vendors, ensuring fresh and
nutrient rich ingredients. Additionally, the quick-service cart will feature various vegetarian options.
Through the Providence Potato Company, the baked potato can now be seen as a filling and
healthy meal alternative.
With choices including, but not limited to, sour cream, cheese, chili and broccoli, the customers will
have the option of making the potato as healthy or filling as desired. Recently potatoes have been
seen as unhealthy because of its carbohydrate concentration. However, carbohydrates are
necessary for a healthy and active lifestyle. With various toppings and combinations, the
Providence Potato Company is offering a quick and healthy lunch alternative.
Since all the toppings will be local, the company will be partaking in environmentally friendly
practices. No longer will potatoes and other ingredients be shipped thousands of miles when local
farmers have the products readily available. The Providence Potato Company prides itself in
supporting local businesses, such as Newport Creamery Co. who provides all the dairy products for
the cart.
The Providence Potato Company cart will make its debut on the University of Rhode Island’s
campus for the week of April 26, 2010. Baked potatoes will be sold as combinations with prices
around $5.00. For more information on the Providence Potato Company please visit
www.providencepotatocompany.com. For more information on the J. Arthur Trudeau Memorial
Center please visit www.trudeaucenter.org.
About The Providence Potato Company
The Providence Potato Company [PPC], is a mobile potato cart that operates throughout the state
of Rhode Island offering unique, healthy and fresh cuisine. The Providence Potato Company is a
profit-oriented company that will serve as an additional revenue channel for the
J. Arthur Trudeau Memorial Center, as well as an employment opportunity for the people they serve.
The J. Arthur Trudeau Memorial Center is a non-profit organization that ensures people with
disabilities are given the opportunity to become productive and respected members of society.
Virtually all ingredients offered by the potato cart are supplied by local and regional suppliers and
farmers to insure freshness and social awareness.

###

The Providence Potato Company Broadcast Media Outlets For Advertisements
WBRU-FM 88 Benevolent Street, Providence
(401) 272-9550 brunews@wbru.com
WDOM-FM 549 River Avenue, Providence
(401) 865-2460 wdomdj@yahoo.com
WJHD-FM 285 Corys Lane, Portsmouth
(401) 683-2000
WRIU-FM 326 Memorial Union, Kingston
(401) 874-4949 news@wriu.org
WSNE-FM 75 Oxford Street, Providence
(401) 781-9979
WWBB-FM 75 Oxford Street, Providence
(401) 781-9979 feedback@b101.com
WWKX-FM 1502 Wampanoag Trail, Riverside
(401) 433-4200
WEEI-FM 150 Chestnut Street, Providence
(401) 751-9334
WCTK-FM 75 Oxford Street, Providence
(401) 467-4366 studio@wctk.com
WRNI-FM 1 Union Station, Providence
(401) 351-2800 info@wrni.org
WEAN-FM 1502 Wampanoag Trail, Riverside
(401) 433-4200
WKKB-FM 1185 North Main Street, Providence
(401) 331-1003
WCRI-FM 400 South County Trail, Exeter
(401) 294-9274 wcri@classical959.com
WJZS-FM 15 Dr. Marcus Wheatland Boulevard, Newport

(401) 846-1540 news@wadk.com
WPRO-FM 1502 Wampanoag Trail, Riverside
(401) 433-4200
WWLI-FM 1502 Wampanoag Trail, Riverside
(401) 433-4200
WHJY-FM 75 Oxford Street, Providence
(401) 781-9979 jocks@whjy.com
Giovanni and Kim 1502 Wampanoag Trail, Riverside
(401) 422-4200
The Paul and Al Show 75 Oxford Street, Providence
(401) 272-9550
Citadel Community in Action 1502 Wampanoag Trail, Riverside
(401) 433-4200 bhwpronews@630wpro.com

The Providence Potato Company Print Media Outlets For Advertisements and Press
Releases
Barrington Times & Warren Times-Gazette 75 Fountain Street, Providence
(401) 277-7000 pjnews@projo.com Circulation: 106,875
Block Island Times 220 West Exchange Street, Providence
(401) 273-2201 editor@pbn.com Circulation: 9,882
Bristol Phoenix 55 Hammerlund Way, Middletown
(401) 845-5100 editor@crusingworld.com Circulation: 135,185
East Greenwich Magazine 747 Aquidneck Avenue, Middletown
(401) 847-7612 Circulation: 52,500
East Side Monthly 116 Wayland Avenue, Providence
(401) 861-1343 Circulation: 6,321
Federal Hill Gazette 345 Blackstone Boulevard, Providence
(401) 524-3076 aaapaja@comcast.net Circulation: 1,400
Jamestown Press 686 Cushing Road, Newport
(401) 841-2236 press@nwc.usnwc.edu Circulation: 10,000
Medicine and Health – Rhode Island 75 Sockanosset Cross Road, Cranston
(401) 421-4747 adtlaw@aol.com Circulation: 20,000
Mental Health Weekly 82 Touro Street, Newport
(401) 846-0813 info@newporthistorical.org Circulation: 1,500
Narragansett Times 1029 Waterman Avenue, East Providence
(401) 274-0805 info@sshsa.org Circulation: 2,500
Newport Life Magazine 201 Charles Street, Providence
(401) 455-4000

North Kingstown Villager
P.O. Box 1984, Providence

Jaclyn Aldrich -Mary Azzinaro -Amanda Blau

Situation Analysis – Background
The J. Arthur Trudeau Center, located in Warwick, Rhode Island, works with individuals with
disabilities. At the Trudeau Center, they believe that individuals with disabilities can and
should be full citizens in their communities, and offer services including special education,
recreation and vocational training. Their mission is “to promote an enhanced quality of life
for individuals with developmental disabilities.” They seek to give individuals with disabilities
access to resources that can enable them to learn, grow and achieve while leading full,
productive lives. Their programs include: early intervention services, home based children’s
services (HBCS), Pathways Strategic Teaching Center, employment, day-habilitative
services, and residential and community living.
The Trudeau Center has been a widely recognized Kent County landmark since the early
1960’s. They offer services to people with disabilities ranging from birth to death. Due to
lack of state funding, the Trudeau Center suffers financially and has trouble enhancing its
services to provide better care and resources to their customers. Although they are well
known in Kent County, they are not as popular in other Rhode Island counties, such as
Providence and South County. The Trudeau Center has decided that they are going to
create a profitable business, The Providence Potato Company [PPC], in order to assist with
the financials of the non-profit organization. This business aims to be successful throughout
all of Rhode Island and therefore establish a wider client base for The Trudeau Center.
The Providence Potato Company [PPC] will operate mobile potato carts throughout the
state of Rhode Island. It will offer healthy and nutritious lunches with customizable baked
potato dishes as the staple item. The Providence Potato Company will serve as an
additional revenue channel for the J. Arthur Trudeau Memorial Center. The Potato Cart’s
use of local ingredients will support the local economy and help ensure that the foods are as
fresh as possible. This local focus fits perfectly into the “Buy Local RI” initiative that was
launched last year by the Lieutenant Governor of Rhode Island as well as the growing sales
trend in buying local. Throughout the spring months, the Potato Carts will be placed at hightraffic locations on university campuses’. Starting on Memorial Day, the Potato Cart will be
located at the most populated summer-time events around the state. The key goal of the
Public Relations campaign is to promote the newest venture of the Providence Potato
Company, as well as debunk the stereotype of potatoes as an unhealthy food. All marketing
collateral will remind potential customers that carbohydrates are necessary for a healthy
diet and an energetic lifestyle. Since the initial target market is college students, the
marketing strategy will rely upon guerilla marketing such as flyers and word-of-mouth
campaigns. As the campaign evolves we will target tourist families visiting for the summer
months, local families participating in local summer events, and business professionals in
the downtown Providence area.

Research
Existing data and research is provided by The Providence Potato Company business
plan.
The Food Service Industry generally includes food establishments, drink establishments,
catering services and vending services. Overall the Food Service Industry employs 13
million people, or 9% of the U.S. Most establishments are run as small businesses, as 91%
of them have fewer than 50 employees. Sales in the Food Service Industry for 2009 totaled
$566 billion amongst the 945,000 locations in the U.S. This $566 billion figure is a 2.5%
increase from 2008, which is mainly due to an increase in food prices. Most of the sales will
be generated in commercial food services. The commercial establishments can be split up
into eating places, drinking places, managed services, lodging place restaurants and retail,
vending, recreation, and mobile businesses. With $361 billion sales in 2008 the eatingplaces represent the main part of total sales.
The National Restaurant Association reports, in its 2009 Food Service Industry Forecast,
several emerging sales trends. Americans are looking for healthier and nutritious options as
well as “greener” practices when they dine out. Close to 3 in 10 quick-service operators
serve locally sourced items and nearly half believe these items will grow more popular
within their segment in the future. 70% of adults say they are more likely to visit a restaurant
or food distributor that offers locally produced food items. Additionally, patrons have an
increased interest in variety, more creative menus and convenience. People are also
demanding bolder, more flavorful items, restaurants and food distributors that operate in an
environmentally conscious manner, and healthier food options. In the face of the economic
crisis, consumers are turning more and more to low-cost meal options. Another symptom of
the economic recession is a narrower focus on local products as people strive to support
their local economy.
Since our target market is quite broad in age range we can see numerous marketing
trends aimed at different age groups in the luncheon industry. Due to the aging baby
boomer population, every seven seconds a baby boomer turns
50. There has been a great increase in dining industry promotions targeting the older
crowd throughout the United States. This older crowd is an important segment of the
population to have supporting the Providence Potato Company. Closer to home in Rhode
Island there is a trend for people to support local products and stores. This trend can be
seen with the popularity of farmers markets across the state selling primarily Rhode Island
grown produce. Additionally, the “Buy Local RI” economic initiative, put forth by the Lt.
Governor last spring, has gained much momentum for the movement for Rhode Islanders
to buy from and support local business. This trend can notably be seen with supermarkets
in the state carrying such products as Rhody Fresh Milk and many other local produce
products.

Planning
Goals:
1. Raise awareness of the Providence Potato Company and change the association of
baked potatoes as an unhealthy meal choice.
2. Design a promotional product launch.

Strategies:
1. Define and establish the brand identity of the Providence Potato Company through the
use of public relations tactics. These tactics will include creating a strong Internet
presence, flyers, coupons, media relations, and community involvement. A detailed
promotion strategy is included below. All of these actions are in an effort to build brand
awareness and educate customers about healthy eating.
2. An unveiling event will be used to promote the introduction of the Providence Potato
Company to the state on the University of Rhode Island Campus. The event will draw
media attention and involve the students in the launch on their campus. The campus
population will provide feedback and can be used as a evaluative tool for future potato
cart locations.

Target Audience
Our target audience is initially the URI students, since they will be exposed to the potato
cart first. The potato cart will then be moved throughout the summer to popular events in the
state. At this point, the target audience will be out-of-state families visiting and local families
who are enjoying Rhode Island summer events. Once the tourist season has ended, the
company board members can decided to either place the cart back at a university campus
or explore the options of a downtown Providence location.

Messages Theme
The theme of our message is that the Providence Potato Company is a new and unique
business that has entered the Rhode Island market. We also want people to know that our
baked potatoes are locally grown and high quality. Lastly, we do not want people to
associate baked potatoes as an unhealthy meal choice. Rather we want them to know
carbohydrates are necessary for a healthy diet and energetic lifestyle.

Budget
A majority of the expenses were from the advertisements in print and on the radio. For a
prime :60 commercial radio spot, the cost was $120 for weekdays and $90 for weekends,
per spot. This information was provided by Ryan Petrosso, sales manager for Clear
Channel Radio Providence. It was also calculated that a quarter-page advertisement would
cost $125 per spot. The total cost for creating the website was $7,000; $4000 for web
design and $3000 for graphic design. Lastly, printing and other promotional collateral
totaled $500.

Timeline
March 29 – April 2: Finalize all press releases and advertisements. April 5 – April 9: Send
out press release to print media outlets (see list). April 12 – April 16: Press release to be run
in publications. Radio and print advertisements will begin running (see lists). Have all flyers
printed and have website created and running. April 19 – April 23: The unveiling event for
the Providence Potato Company on the University of Rhode Island Kingston campus. April
26 – April 30: The potato cart arrives at URI Kingston campus. May 3 – May 7: Evaluation of
the Providence Potato Company by student population.
***For all summer events, see attached list.

Execution

News Releases
Local newspapers and magazines are popular items in Rhode Island, so utilizing these
th
publications is imperative. Press releases will be sent out the week of April 5 through April
th
9 . This will allow us enough time to send out the releases, follow up with the editors, and
arrange a product tasting for the any editor that is interested in writing a review of the baked
potatoes. All releases specify that they are embargoed until April 26, 2010. A copy of each
of the three press releases is attached, along with a list of the publications where they will
be sent. Local television stations will be notified of the event at URI and invited to cover part
of the event or the interaction of the students with the potato cart. Throughout the summer,
media representatives will be contacted regularly with announcements and sponsorships
that the Providence Potato Company is taking part in.

Advertisements
Radio and print advertisements will be designed and distributed appropriately. We are
looking to advertise on stations where the price and the connection to our target audience
overlap the best. Similarly, this strategy is being applied to our newspaper and magazine
advertising. A copy of the print advertisement is attached. We are looking to have the
advertisements run throughout the months of April and May in preparation of the product
launch and the upcoming summer events.

Internet Presence
The focus of the online presence, as well as customer communications, is through the
website (www.theprovidencepotatoco.webs.com). This aspects of the website can be
broken down into four sections: promotions, Web 2.0, educational information and
community involvement.
• Promotions: This element will serve to drive returning and new customers to the potato
cart locations. It will include downloadable coupons,

downloadable recipes, new menu items and contests.
•
Web 2.0: It is here that the website will serve as an interactive medium by customers
being able to discuss healthy eating topics, healthy potato recipes and track the potato carts
at various locations and events. This aspects is intended to build brand awareness, which
will in turn increase foot traffic and sales at the carts.
•
Educational Information: The educational section of the website will aim to educate
consumers about healthy eating, where locally the ingredients come from, as well as
overcome the misconception that potatoes are unhealthy.
•
Community Involvement: Along the same lines as Web 2.0, this section will supply
calendars of local events. These events will not only include PPC and Trudeau Center
sponsored events but also the Rhode Island farmer’s market schedule.

Flyers
Cut keep costs low, we will spread flyers through the area where the potato cart is
currently located and the upcoming places it will be. Flyers will include basic information
to promote the Providence Potato Company mobile carts.

Coupons
Availability of coupons will be posted on the official website, as mentioned above, as well as
distributed to customers after their first purchase. These coupons will be in place to draw
new customers and increase repeat transactions. A frequent buyer card will allow returning
customers to enjoy a free meal after a certain number of purchases or total money spent.

Community Involvement
Since our campaign strategy is very locally based and the roots of the organization are
in a well-established non-profit organization, The Providence Potato Co. will take part in
many local activities, providing information and holding events that help build
awareness about local issues and happenings.

“Mr. Potato Parts” Unveiling Event
The University of Rhode Island’s Kingston campus will host the launching of the
Providence Potato Company. Early morning on April 19, 2010 a large hollow potato statue
will appear in the middle of the quadrangle. The potato will resemble Mr. Potato head. It
will stand in the middle of the quadrangle on the usual set of Mr. Potato head shoes. It will
have holes where all of the usual Mr. Potato head parts usually go. There will be a
sandwich board sign next to the potato shell with the message:
“ Help me find my missing pieces. Become a fan of the Providence Potato Company
on Facebook for clues. Each day’s winner will win a prize.”

On Monday, the arms of the potato will be kept with a cashier at the URI Emporium. Those
involved in the search will have to decode the clues to bring them to the arms. At the end of
the day, the winner will bring the arms, along with the cashier to the potato shell and put
them in their designated places. The student will have to take a picture as proof and then
upload it to the Facebook fan page. The game will continue in the same fashion throughout
the week with the ears to be found on Tuesday, the hat on Wednesday, the nose,
mustache, and mouth on Thursday, and finally the eyes on Friday. The pieces will be
hidden in different places with different people each day. The student who finds the eyes
will win the grand prize. The large potato shell will be built and donated by a local high
school wood shop class. The class will also craft and paint the pieces that belong to the
potato statue.
Why the University of Rhode Island Kingston campus? The Providence Potato
Company chose to launch its potato cart at the University of Rhode Island Kingston
campus for several reasons. First, URI is the largest public university in Rhode
Island. We will be able to reach a larger demographic by launching on this campus.
Providence College, Brown University and other institutions located in the city of
Providence do not have a well defined and enclosed campus. Additionally, a majority
of students attending URI are Rhode Island citizens and we assist our campaign
reach its target customer base. Those who are out-ofstate students can also be
beneficial if they choose to vacation in Rhode Island during the summer months. By
reaching out to the community in Kingston, we can enhance our company’s
presence in Rhode Island. Finally, using the university’s campus allows for a finite
audience to be reached. The students can be used to evaluate the potato cart quality
and service, giving the company feedback as to where to continue its endeavors and
the effectiveness of the campaign.

Summary
By conducting preliminary research and an analysis of the organization’s situation, we were
able to establish meaningful and achievable goals. Through our campaign, we utilize
various public relations and marketing tactics to achieve these goals. In order to raise
awareness of the Providence Potato Company we created a strong Internet presence and a
launch event that would generate positive attention. To initiate change in the attitudes of
people regarding the association of baked potatoes as an unhealthy meal choice, we
contacted local media outlets that could promote the company and the product. All of these
actions are in an effort to build brand awareness and educate consumers about healthy
eating.

The Providence Potato Company Signature Napkin
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Newest Local Company Hits Mobile Market
The Providence Potato Company Introduces a Statewide Potato Cart
KINGSTON, R.I. – April 26, 2010 – The Providence Potato Company [PPC] is a locally owned
quick-food service organization that operates a statewide mobile potato cart. The Providence Potato
Company will ultimately serve as an additional revenue channel for the J. Arthur Trudeau Memorial
Center, a nonprofit organization that ensures people with disabilities are given the opportunity to
become productive and respected members of society. The Trudeau Center has seen much of its
state funding dissipate so it has been actively seeking out additional revenue of which the
Providence Potato Company social venture aims to deliver. The University of Rhode Island’s
Kingston campus will host the launching of the potato cart on April 26, 2010.
The potato-dish concepts have been successful in Europe and continue to be popular in countries
such as France and Germany. Business owners in New York City have successfully replicated the
concept, but it has yet to be found in Rhode Island. According to Mary Madden, president and CEO
of the J. Arthur Trudeau Memorial Center, “Plans for the Providence Potato Company are to open for
business in the spring of 2010.” PPC’s association with the Trudeau Center also provides a sound
basis for a solid return on investment, since each dollar in revenue positively affects the Trudeau
Center as a whole. What makes this return even more pronounced is the way that the venture
directly supports the Trudeau Center’s mission of finding employment for its clients.
The project will require start-up capital in the amount of $105,220, which will be provided by the J.
Arthur Trudeau Memorial Center. Projected sales for year 1 are $356,415 and rise to a total of
$756,436 in year 3. The projected ROI for this project is 17 percent in year 3.
About The Providence Potato Company
The Providence Potato Company [PPC], is a mobile potato cart that operates throughout the state of
Rhode Island offering unique, healthy and fresh cuisine. The Providence Potato Company is a profitoriented company that will serve as an additional revenue channel for the J. Arthur Trudeau
Memorial Center, as well as an employment opportunity for the people they serve. The J. Arthur
Trudeau Memorial Center is a non-profit organization that ensures people with disabilities are given
the opportunity to become productive and respected members of society. Virtually all ingredients
offered by the potato cart are supplied by local and regional suppliers and farmers to insure
freshness and social awareness.
###
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High Quality, Locally Grown Potatoes To-Go
Introducing the Providence Potato Company
KINGSTON, R.I. – April 26, 2010 – The newly established Providence Potato Company will be
unveiling their potato cart at the University of Rhode Island’s Kingston campus today. The unique
potato cart uses only locally grown and natural ingredients to ensure a healthy and quality product,
and offers 8 topping selections. The Providence Potato Company was established by the J. Arthur
Trudeau Center as an alternate source of income and to offer employment opportunities for the
center’s patrons.
The Providence Potato Company was developed by the Trudeau Center with the goal of producing a
healthy and nutritious alternative meal option to the “$5” meal specials promoted by popular food
chains. The company only used locally grown and fresh ingredients. The potatoes are provided from
local potato farms, and all the fixings be provided from local farms and businesses, such as Newport
Creamery, a local dairy farm, which provides the sour cream. The cart features freshly baked
potatoes, 4 cold topping options, and 4 hot topping options. In the future they will also offer
“specialty” potatoes. The cart will be running specials for $5 dollars that include a baked potato with
all the topping you want along with a soft drink. We would encourage you try a sample potato from
the Providence Potato Company to experience the high quality of the product. Feel free to contact
me if you are interested.
For more information on the J. Arthur Trudeau Center visit www.trudeaucenter.org. For more
information on the Providence Potato Company or any of their locally grown ingredients visit
www.providencepotatocompany.com. A complete listing of locations that the cart will be stopping
at will be available on the Providence Potato Company’s home page.

About the Providence Potato Company
The Providence Potato Company [PPC], is a mobile potato cart that operates throughout the state of
Rhode Island offering unique, healthy, and fresh cuisine. The Providence Potato Company is a
profit-oriented company that will serve as an additional revenue channel for the J. Arthur Trudeau
Memorial Center, as well as an employment opportunity for the people they serve. The J. Arthur
Trudeau Memorial Center is a non-profit organization that ensures people with disabilities are given
the opportunity to become productive and respected members of society. Virtually all ingredients
offered by the potato cart are supplied by local and regional suppliers and farmers to insure
freshness and social awareness.
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